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OVERVIEW 
This report highlights news media consumption trends 
from three surveys administered by the Detroit Metro 
Area Communities Study (DMACS). The first of the three 
surveys, which provides data on the modes of news 
media consumption, was fielded between November 3, 
2021, and December 15, 2021, and captures the views of 
a representative sample of 1,900 Detroit residents. The 
second of the three surveys, which provides information 
on the social media platforms that Detroiters turned to 
for their news, was fielded between January 26, 2023, and 
March 29, 2023, and captures the views of a representative 
sample of 1,911 Detroit residents. The third survey used in 
this report provides information on the specific YouTube 
sources from which Detroiters obtained news. This survey 
was administered from June 22, 2023, through August 29, 
2023, and captures the views of 2,501 Detroit residents. 
This report offers an overview of where Detroiters are 
going for their news. While no news medium is reaching 
all Detroiters, the findings presented offer insights on how 
to effectively reach different subsets of Detroit residents. 
Results have been weighted to reflect the population of the 
City of Detroit. See full results from DMACS surveys here. 

INTRODUCTION 
Access to high-quality information is one of the most 
important elements of a healthy democracy.1 Yet, over the 
past few years, concerns about misinformation have become 
widespread. In Detroit, widely disproven information about the 
COVID-19 vaccine, the security of recent elections, and, most 
recently, the Israel-Hamas conflict has circulated throughout 
the city and led to widespread confusion. Beliefs in inaccurate 
information can not only lead to individuals making personal 
decisions that are not in line with their goals, but also 
impact how they evaluate various policies.2 Additionally, 
misinformation furthers social and political divisions, 
which inhibits the exchange of ideas and the civic fabric of a 
community.3 

As the world enters a new era of misinformation, many have 
sought to understand how to better reach and empower 
local residents with high-quality information. In this brief, 
we explore news media consumption patterns and ask 
how Detroiters are accessing news about events happening 
beyond their immediate social circles.4 Where are Detroiters 
turning for their news? By understanding where Detroiters 
generally go for their news, community leaders and public 
officials can learn how to better reach and engage them in 
civic and political processes. Equally important, knowing 
where different Detroiters get their news can enhance our 
understanding of the information environments that are 
helping to shape individuals’ views of the world. 

TV IS, BY FAR, THE MOST 
COMMONLY RELIED UPON MEANS 
OF GETTING NEWS AMONG 
DETROITERS.5 

• About three out of four Detroiters (74%) get news from 
television sources. This makes television, by far, the most 
commonly relied upon mode for obtaining information 
about events and issues extending beyond one’s friends and 
family. 

- Local television sources are particularly popular among 
Detroiters, according to responses to open-ended survey 
items. The most frequently mentioned local sources 
included Fox2, NBC4 and ABC7. 

- Among Detroiters who turn to national television news, 
CNN and MSNBC were the most frequently mentioned 
sources in responses to open-ended questions. 
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• Online news media sources are the second most common 
means of accessing the news with 41.3% of Detroiters 
reporting that they typically get their news from online 
news media sources. 

- When asked to name specific sources, Detroiters 
mentioned news outlets that are exclusively digital (e.g. 
Bridge, Vox and Huffington Post), online versions of 
print news media sources (e.g. detroitnews.com, freep. 
com, nytimes.com, cnn.com), as well as news media 
aggregators (e.g. Google News and Yahoo News). 

• More than one-third of Detroiters (35.2%) get news from 
social media, with Facebook and YouTube being the social 
media sources that Detroiters said they turn to most often 
for news. 

• About 3 in 10 Detroiters (29.7%) get news from radio 
programs. 

- Many of the radio sources that Detroiters shared in an 
open-ended question were traditional news radio (e.g. 
NPR or WWJ).6  However, many Detroiters also reported 

getting their news from radio stations that primarily play 
music (e.g. WJLB or WMXD). Others explicitly referenced 
the morning talk programs broadcast on local music 
stations, like the Breakfast Club and Steve Harvey in the 
Morning, as a source that they typically get their news 
from. 

• Just over one-fifth of Detroiters (21.9%) get news from print 
news sources, like newspapers or magazines. 

- The New York Times and the Detroit Free Press were the 
most commonly mentioned print news media sources in 
responses to an open-ended follow-up question. 

• Detroiters are less likely to report getting news from 
podcasts than any of the other listed sources. Just under 
1 in 10 Detroiters (9.2%) reported getting their news from 
podcasts. 

Figure 1: Typical News Media Sources, by Demographic Group7 

% of each group who reported they typically get news from each of the following media sources 
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THERE ARE SIGNIFICANT DIFFERENCES IN WHERE BLACK, WHITE, AND 
LATINO DETROITERS TYPICALLY GO FOR NEWS. 
• Black Detroiters (80.5%) are far more likely to turn to 

television for their news than White (46.6%) or Latino (58.7%) 
Detroiters. 

• Among Latino Detroiters, social media is more commonly 
relied upon than other news media sources. Just under 6 
in 10 Latinos (57.2%) reported that they typically get news 
from social media, compared to about one-third of Black 

Detroiters (33.4%) and about one-quarter of White Detroiters 
(26.7%). 

• White Detroiters (64.3%) are most likely to get news from 
online news media sources and are more likely to do so 
than Black (37.6%) or Latino (39.6%) Detroiters. 

• Print sources are also more likely to be a regular news 
source for White Detroiters (34%) than for Black (20.3%) or 
Latino (19.2%) Detroiters. 

YOUNGER DETROITERS ARE MORE LIKELY TO RELY ON SOCIAL MEDIA 
FOR THEIR NEWS THAN OLDER DETROITERS, BUT YOUNG DETROITERS 
ARE STILL RELYING HEAVILY ON TELEVISION NEWS.8 

• Over one-half of Detroiters between 18 and 34 (54.3%) said 
they typically get their news from social media. Social 
media is a less popular source of news for older Detroiters, 
with under one-third of Detroiters between 35 and 54 
(32.3%) getting news from social media, under one-fifth of 
Detroiters between 55 and 64 (18.7%), and 21.3% of Detroiters 
65 and older. 

• While Detroiters between 18 and 34 are more likely than 
older Detroiters to turn to social media for their news, they 
are more likely to say they typically get their news from 
television than any of the other listed news formats (57.1%). 

• A much larger share of Detroiters between 35 and 54 (74%) 
and Detroiters over 54 (89%) typically turn to television 
sources for news, relative to the younger cohort of Detroiters 
between 18 and 34 (57.1%). 

Figure 2: Usage of Social Media, by Age 
% of each age group who reported they “often” get news from each social media platform sources 
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AMONG DETROITERS GETTING THEIR NEWS FROM SOCIAL MEDIA, 
YOUTUBE RIVALS FACEBOOK AS THE MOST POPULAR SOCIAL MEDIA 
PLATFORM FOR NEWS. 
• About 1 in 5  Detroiters reported that they “often” get their 

news from Facebook (21.3%) or YouTube (18.1%). 

- Among those who reported regularly getting news 
on YouTube, Roland Martin, The Young Turks, and 
MeidasTouch were among the most frequently mentioned 
channels in response to an open-ended question.9 

• Overall, younger Detroiters are turning to social media for 
their news more than older Detroiters, but the size of the age 
gap varied across social media platforms. 

- Detroiters between 18 and 35 are far more likely to use 
Instagram (23%) and TikTok (18.1%) “often” than Detroiters 
over 64, who infrequently use Instagram (3.9%) and 
TikTok (2.5%) for news. 

- Detroiters under 35 (25.4%) were slightly more likely than 
their older counterparts to report that they “often” get 
news from YouTube. However, there was little variation by 
age among Detroiters 35 and over, with around 15% of all 

Detroiters 35 and over reporting that they often get their 
news from YouTube. 

• Similar to other forms of media, there are significant racial 
differences in the social media sources that Detroiters rely 
on for their news. 

- Latino Detroiters, the most likely to report getting news 
from social media (57%), reported going to TikTok (30.1%), 
Facebook (23.8%), Instagram (19.4%), and YouTube (19.1%) 
often for their news. 

- About one-third of Black Detroiters (33%) reported that 
they typically get some of their news from social media. 
Among Black Detroiters, Facebook (23.7%), YouTube 
(19.4%), and Instagram (13.3%) are the most commonly 
relied upon social media platforms for news. 

- White Detroiters, the least likely to report getting their 
news from social media (27%), were most likely to turn to 
YouTube (9.4%), Twitter (8.9%), or Facebook (7.9%) “often” for 
their news. 

Figure 3: Usage of Social Media, by Race 
% of each ethnoracial group who reported that they get news from each social media platform “often” 
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TELEVISION AND SOCIAL MEDIA ARE KEY TO REACHING DETROITERS 
WITH FEWER YEARS OF EDUCATION, WHILE ONLINE AND RADIO 
SOURCES ARE WIDELY USED AMONG DETROITERS WITH MORE 
EDUCATION. 
• Those with less formal education and lower household 

incomes are more likely to get their news from television 
sources or social media. 

- Seventy-nine percent of Detroiters with a high school 
degree or less turn to television for news, while 75.5% of 
Detroiters with some college turn to television for news, 
and 56% of Detroiters with a bachelor’s degree or more get 
their news from television sources. 

- Education was also associated with Detroiters’ preferred 
television news sources. Detroiters with lower levels of 
formal education were more likely to turn to Fox News 
than those with higher levels of formal education. 
Detroiters with higher levels of formal education, on the 
other hand, were more likely to turn to CNN. 

- Four in 10 Detroiters with a high school diploma or less 
turned to social media for news. This was significantly 
greater than the share of Detroiters with some college 
(31.6%) and Detroiters with a bachelor’s degree or more 
(26.7%) that get news from social media. 

• Detroiters with more years of formal education are more 
likely to go online, listen to the radio, or listen to podcasts 
for news than those with fewer years of formal education. 

- About two-thirds (64.4%) of Detroiters with a bachelor’s 
degree or more regularly go online for their news, 
compared to 48% of Detroiters with some college and 
28.9% of Detroiters with a high school degree or less. 

- Over one-third of Detroiters with a bachelor’s degree or 
higher (36.2%) get their news through radio, compared to 
about one-quarter of Detroiters with a high school degree 
or less (26.2%). 

- While podcasts were the least common sources of news 
media, those with more education are far more likely to 
rely on them. Detroiters with a bachelor’s degree or more 
(15.8%) were about twice as likely to turn to podcasts for 
their news, compared to Detroiters with some college 
(7.8%) or a high school degree or less (7.8%). 
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